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Abstract 

The Purpose of the Study is to study the Issues and Impacts of Tourism. Tourism play very important role in 

development of every country. Tourism  creates jobs to the youths. Tourists contribute to sales, profits, jobs, tax revenues, 

and income in an area. ... Through secondary effects, tourism affects most sectors of the economy. An economic 

impact analysis of tourism activity normally focuses on changes in sales, income, and employment in a region resulting 

from tourism activity Traveling brings people into contact with each other and, as tourism has an educational element, it 

can foster understanding between peoples and cultures and provide cultural exchange between hosts and guests.Because 

of this, the chances increase for people to develop mutual sympathy and understanding and to reduce their prejudices. 

Tourism puts enormous stress on local land use, and can lead to soil erosion, increased pollution, natural habitat loss, and 

more pressure on endangered species. These effects can gradually destroy the environmental resources on which tourism 

itself depends.Climate change:Tourism contributes to more than 5 percent of global greenhouse gas emissions, with 

transportation accounting for 90 percent of this.The alternative: Eco-tourism :Eco-tourism is a rapidly growing industry, 

with potential benefits for both the environment and the economies of the tourist destinations. 
 

 

1.Introduction 

Tourists contribute to sales, profits, jobs, tax 

revenues, and income in an area. ... Through 

secondary effects, tourism affects most sectors of 

the economy. An economic impact analysis 

of tourism activity normally focuses on changes in 

sales, income, and employment in a region resulting 

from tourism activity. Positive and negative impacts 

of tourism. Tourism can provide jobs and improve 

the wealth of an area. ... Some countries rely heavily 

on tourism and this can be a problem if tourists stop 

coming. Sometimes tourist numbers fall due to 

natural disasters such as floods or because of war or 

unrest.  A negative effect of tourism is the depletion 

of natural resources such as water. Pollution such as 

litter, sewage, and air pollution are all concerns. ... 

Pollution such as litter, sewage, and air pollution are 

all concerns. Ecosystems may also be altered to the 

depletion of habitats for building. 

Positive and negative economic impacts of 

tourism 

There are both positive and negative effects 

on communities related to the economic impacts of 

tourism in their communities. A positive impact can 

refer to the increase in jobs, a higher quality of life 

for locals, and an increase in wealth of an area. 

Tourism also has the advantage of rebuilding and 

restoring historic sites and encouraging the 

revitalization of cultures. A positive impact is to 

increase or to make better either for the tourist, the 

host community and residence and/or the tourist 

destination. Positive impacts are related more to the 

materialistic well-being, rather than to the happiness 

of a host community or tourist. 

The tourist destination enjoys positive 

impacts, if there have been improvements to the 

natural environment such as protection, national 

parks, or man-made infrastructure, waste-treatment 

plants. Tourism provides the economic stimulus to 

allow for diversification of employment and income 

potential, and develop resources within the 

community. Improvements in infrastructure and 

services can benefit both the locals and the 

tourists.Whereas, heritage tourism focuses on local 

history or historical events that occurred in the area, 

and tends to promote education.Positive impacts 

begin when there is an increase in job opportunities 

for locals as the tourism industry becomes more 

developed. There is also an increase in average 

income that spreads throughout the community when 

tourism is capitalized on. In addition, the 

local economy is stimulated and diversified, goods 

are manufactured more locally, and new markets 

open for local business owners to expand 

to. Unfortunately, these benefits are not universal nor 

invulnerable. While more employment may be 

available, tourism-related jobs are often seasonal and 

https://en.wikipedia.org/wiki/Tourist
https://en.wikipedia.org/wiki/Tourist
https://en.wikipedia.org/wiki/National_parks
https://en.wikipedia.org/wiki/National_parks
https://en.wikipedia.org/wiki/National_parks
https://en.wikipedia.org/wiki/Infrastructure
https://en.wikipedia.org/wiki/Heritage_tourism
https://en.wikipedia.org/wiki/Economy
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low-paying. Prices are known to fluctuate throughout 

the year. They rise in the high tourist season to take 

advantage of more tourist dollars, but have the side 

effect of pricing goods above the economic reach of 

local residents, effectively starving them out of a 

place that was once their home. 

Negative impacts are the effects, that are 

caused in most cases, at the tourist destination site 

with detrimental impacts to 

the social and cultural area, as well as the natural 

environment. As the population increases so do the 

impacts, resources become unsustainable and 

exhausted, the carrying capacity for tourists in a 

destination site may become depleted. Often, when 

negative impacts occur, it is too late to impose 

restrictions and regulations. Tourist destinations 

seem to discover that many of the negative impacts 

are found in the development stage of the tourism 

area life cycle (TALC). 

Additionally, the economics of tourism have 

been shown to push out local tourism business 

owners in favour of strangers to the region. Foreign 

ownership creates leakage (revenues leaving the host 

community for another nation or multinational 

business) which strips away the opportunity for 

locals to make meaningful profits.Foreign companies 

are also known to hire non-resident seasonal workers 

because they can pay those individuals lower wages, 

which further contributes to economic leakage. 

Tourism can raise property values near the tourism 

area, effectively pushing out locals and encouraging 

businesses to migrate inwards to encourage and take 

advantage of more tourist spending 

Economic 

 International tourist coming to the area will 

bring in much needed foreign exchange into the 

local economy. In Australia, 2001-2002 tourism 

generated 4.5 per cent of gross domestic 

product and 11.2 per cent of exports, was the 

largest export earner within the service sector, 

had total visitor consumption of $17 billion, and 

directly employed 549 000 persons. 

 Tourism can be a significant, even essential, 

part of the local economy. As the environment 

is a basic component of the tourism industry's 

assets, tourism revenues are often used to 

measure the economic value of protected areas. 

For example, Dorrigo National Park in New 

South Wales, Australia, has been estimated to 

contribute 7% of gross regional output and 

8.4% of regional employment. 

 Tourism can induce the local government to 

make infrastructure improvements such as 

better water and sewage systems, roads, 

electricity, telephone and public transport 

networks, all of which can improve the quality 

of life for residents as well as facilitate tourism. 

 Tourism can generate jobs directly through 

hotels, restaurants, nightclubs, taxis, and 

souvenir sales, and indirectly through the supply 

of goods and services needed by tourism-related 

businesses. According to the WTO, tourism 

supports some 7% of the world's workers. 

 Social 

 Traveling brings people into contact with each 

other and, as tourism has an educational 

element, it can foster understanding between 

peoples and cultures and provide cultural 

exchange between hosts and guests. Because of 

this, the chances increase for people to develop 

mutual sympathy and understanding and to 

reduce their prejudices. 

 Tourism can add to the vitality of communities 

in many ways. One example is that events and 

festivals of which local residents have been the 

primary participants and spectators are often 

rejuvenated and developed in response to tourist 

interest. 

 The jobs created by tourism can act as a vital 

incentive to reduce emigration from rural areas. 

Local people can also increase their influence 

on tourism development, as well as improve 

their job and earnings prospects, through 

tourism-related professional training and 

development of business and organizational 

skills. 

 As tourism supports the creation of community 

facilities and services that otherwise might not 

have been developed, it can bring higher living 

standards to a destination. Benefits can include 

upgraded infrastructure, health and transport 

improvements, new sport and recreational 

facilities, restaurants, and public spaces as well 

https://en.wikipedia.org/wiki/Tourist
https://en.wikipedia.org/wiki/Social
https://en.wikipedia.org/wiki/Cultural
https://en.wikipedia.org/wiki/Population
https://en.wikipedia.org/wiki/Resources
https://en.wikipedia.org/wiki/Tourists
https://en.wikipedia.org/wiki/Regulations
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as an influx of better-quality commodities and 

food. 

 Tourism can boost the preservation and 

transmission of cultural and historical traditions, 

which often contributes to the conservation and 

sustainable management of natural resources, 

the protection of local heritage, and a 

renaissance of indigenous cultures, cultural arts 

and crafts. 

 Tourism also helps raise local awareness of the 

financial value of natural and cultural sites and 

can stimulate a feeling of pride in local and 

national heritage and interest in its conservation. 

More broadly, the involvement of local 

communities in tourism development and 

operation appears to be an important condition 

for the conservation and sustainable use of 

biodiversity. 

Environmental 

 There are many hidden costs to tourism, which 

can have unfavourable economic effects on the 

host community. Often rich countries are better 

able to profit from tourism than poor ones. 

Whereas the least developed countries have the 

most urgent need for income, employment and 

general rise of the standard of living by means of 

tourism, they are least able to realize these 

benefits. Among the reasons for this are large-

scale transfer of tourism revenues out of the host 

country and exclusion of local businesses and 

products. 

 Diversification in an economy is a sign of health, 

however if a country or region becomes 

dependent for its economic survival upon one 

industry, it can put major stress upon this 

industry as well as the people involved to 

perform well. Many countries, especially 

developing countries with little ability to explore 

other resources, have embraced tourism as a way 

to boost the economy. 

 Destinations risk standardization in the process 

of satisfying tourists' desires for familiar 

facilities. While landscape, accommodation, food 

and drinks, etc., must meet the tourists' desire for 

the new and unfamiliar, they must at the same 

time not be too new or strange because few 

tourists are actually looking for completely new 

things. Tourists often look for recognizable 

facilities in an unfamiliar environment, like well-

known fast-food restaurants and hotel chains. 

 Many tourists come from societies with different 

consumption patterns and lifestyles than what is 

current at the destination, seeking pleasure, 

spending large amounts of money and sometimes 

behaving in ways that even they would not 

accept at home. One effect is that local people 

that come in contact with these tourists may 

develop a sort of copying behavior, as they want 

to live and behave in the same way. Especially in 

less developed countries, there is likely to be a 

growing distinction between the 'haves' and 

'have-nots', which may increase social and 

sometimes ethnic tensions. 

 

Conclusion 

The principal motivation for a business or 

region to serve tourists are generally economic. An 

individualbusiness is interested primarily in its own 

revenues and costs, while a community or region is 

concerned withtourism’s overall contribution to the 

economy, as well as its social, fiscal and 

environmental impacts. A goodunderstanding of 

tourism’s economic impacts is therefore important 

for the tourism industry, government officials,and the 

community as a whole. To conclude, the economic, 

social and environmental has both positive and 

negative impact on tourism. However, we should 

look on both. There are many hidden costs to 

tourism, which can have unfavourable economic 

effects on the host community. Often rich countries 

are better able to profit from tourism than poor ones. 

Whereas the least developed countries have the most 

urgent need for income, employment and general rise 

of the standard of living by means of tourism, they 

are least able to realize these benefits. Among the 

reasons for this are large-scale transfer of tourism 

revenues out of the host country and exclusion of 

local businesses and products. 
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